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INTRODUCTION 

History tells us that in 1666 a Quaker, Robert Treat, 
led a party of pioneers from Connecticut into New Jersey 
in search of religious freedom. He selected a site on the 
banks of the Passaic River and there laid the foundations 
of what has since become the city of Newark. 

On the eve of the 250th Anniversary of this early beginning 
Newark plans a celebration that shall recall this old time 
event, show the city's growth, development and progress 
and picture her commercial, educational and civic achieve- 
ments. To carry this out in a fitting way, the Mayor of 
Newark, by virtue of a law recently passed and under a 
resolution adopted by the Common Council, appointed a 
Committee of One Hundred, residents of Newark, to have 
direction of the Anniversary Program. One feature of their 
work concerns us here — the Poster Competition. Ofl&cial 
circulars showing the purpose, aim and scope of the com- 
petition, copy below, were sent out broadcast and a wide 
pubUcity given it, which brought contributions from all 
over the country. 

An exhibition at which these posters were shown was held 
in the art gallery of the Free Public Library of Newark, 
N. J., open to the public eight hours a day during a period 
of two weeks. The exhibition was largely attended, over 
9,000 people viewing it. Of the 230 posters received all 
those were hung, 146 in number, which fulfilled the con- 
ditions of the competition. Under the rules three prizes 
were provided. First Prize, $1,000; Second Prize, $500, 
both awarded by appointed judges; and a Special Prize, 
$300, the winner to be chosen by popular vote. 
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This prefatory note is not the place to appraise the value 
of the posters as works of art; but in view of the fact that 
ten of the best poster designers in the country were invited 
to exhibit and paid $100 each as a honorarium, that plenty 
of time was given, and that prizes unusually large for such 
a competition were offered, one might reasonably expect 
the result to be a better collection of poster designs than 
has ever been brought together on any similar occasion 
in this country. 

A casual glance about the walls shows one, to be sure, 
many traces of the amateur; — ^perhaps because the announce- 
ment of large money prizes created in the minds of many 
the illusion that^ they could paint, this phenomenon being 
a phase of the American idea that a man can do anything 
to which he sets his hands. On the other hand, the amount 
of good and interesting work surpassed all expectations. 
The judges appreciated this fact and realizing that here 
was something unique in the way of a poster exhibition 
in this country, adopted the plan which resulted in sending 
the exhibition into other cities. 

At the time when they chose the prize winners, before 
the name of any competitor was known, and before the voice 
of the public had been heard, the judges selected between 
fifty and sixty of the best posters to form a traveling exhibit. 
When the decisions were finally announced, the popular 
vote and that of the judges were found, as so often happens, 
to be somewhat at variance, the winner of the Special Prize 
receiving 466 votes, whereas the First Prize man stood 
eighth on the list with 99 votes. 

The participation of the public in selecting one of the 
prize winners created much interest; 3,000 votes were 
cast and it was finally decided to include the nine posters 
receiving the highest number of popular votes in the travel- 
ing exhibit. It was also decided to add three good posters 
which had been eliminated because the greater dimension 
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was horizontal. These can be reproduced for many uses, 
though faiUng in the requirement of the competition, that 
states the design must reproduce as an eight-sheet poster. 
If the City of Newark is as successful in carrying out the 
further and larger plans of the 250th Anniversary Cele- 
bration as she has been in this Poster Competition she will 
achieve something decidedly worth while, for in this instance 
Newark should be given credit for one of the most rational 
and vigorous attempts ever made in this country, by com- 
munity or individual, to raise the standard of the art of 
the poster. 



The three prizes were awarded as follows: 

First Prize, $1,000, by judges to Adolph Treidler for 
number 56. 

Second Prize, $500, by judges to Helen Dryden for 
number 19. 

Special Prize, $300, by popular vote to A. E. Foringer 
for number 24. 

Posters are for sale. Prices may be had of the person in 
charge of the exhibition. 

Nearly all the following descriptions of posters are 
substantially as supplied by the several artists. -a ^. the 
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I am the Poster 

I am what I am because the leaping 

eye cannot deny me. 
I know not doubt. 
I stammer not, nor quibble. 
I am the child of originality born of 

imperious need. 
I speak with a voice of brass, but my 

harvest is of gold. 
I follow the trail of to-morrow rather 

than that of to-day. 
I am the modern god of color, the 

Titan of line. 
I am the sledgehammer of art pounding 

on the anvil of trade. 
I fling my message with the speed 

and smashing power of the bullet. 
I hit life between the eyes and waken 

it anew. 
I am the courier of commerce, my 

banner flaming always on the 

outer wall. 
I am the poster, my home is in the 

market places of the world. 
I am the poster. 

Grosvenor B. Clarkson. 



Reprinted by the kind permission of the International 
Art Service of New York, Berlin and Leipsic. 



The Newark Posters 

By C. MATLACK PRICE (Author of "Posters") 

The Newark poster competition is now a matter of history, though its results may 
extend on into the future. The drawings have been exhibited, seen by thousands of 
visitors to the exhibition galleries of the Newark Free Public Library, and judged for 
the selection of the two which would best serve to convey the message of next year's 
great anniversary celebration. 

The designs displayed showed a wide range of merit, and to the informed critic as 
well as to the casual visitor afforded a great deal of interest. From a point of view as 
exacting as that of the careful critic must be, it may be of value to comment on some 
of the drawings which were shown, the more clearly to indicate some of the essential 
points of poster design necessary to bear in mind in judging poster merits, as well as 
to set forth those points as fundamental and basic. "The best design" is not a matter 
of personal opinion — ^it is a matter of incontrovertible merit in the design itself, as meas- 
ured up to certain very definite points. 

First, there are to be considered the conditions governing the competition, as 
outlined in the prospectus. There was required a design 24 x 32 inches, to be litho- 
graphed for a large bill-board poster, a "window-hanger" and a poster stamp. The 
wording on the poster was required to feature "250th Atmiversary Celebration, Newark, 
New Jersey, May-October, 1916. 1666-1916," arranged as suited the artist's design. 
The selection of pictorial theme was left entirely to the artist. 

To preserve strict anonymity, each drawing submitted was required to bear a 
symbol, corresponding to a. symbol on a sealed envelope bearing the artist's name 
and address. The first prize (Sl,000) and the second prize (jS500) to be awarded by the 
judges, and a special prize ($300) to be awarded by popular vote of visitors to the 
gallery. 

Before reviewing some of the more interesting of the designs, it might be illuminating 
to summarize certain axiomatic points of poster design — ^points which should govern 
not only the criticism of the Newark posters, but of any posters, for any purpose, 
the world over. These points are as definite as the points established by the judges 
who award blue ribbons at the Horse Show, and similar in that their application is 
specific in a given class. In other words, different sets of points are naturally used in 
governing the judging, for example, of draft horses and hunters. A blue ribbon draft- 
horse, however, would not even qualify as a hunter. It would be judged by a different 
set of points. 

A great mistake often made in judging posters is the initial failure to put the poster 
in its exact class. Consequently posters are sometimes regarded (by artist as well 
as critic) as pictures, or as decorative designs or what not. As a matter of fact, how- 
ever, a poster is a very definite kind of design, unlike any other form^of art, and there- 
fore easy to understand when once its peculiarities are enumerated and understood. 
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Primarily a poster is intended to advertise something, and to convey the adver- 
tisement in a manner striking (attracting the attention) interesting (holding the 
attention), pleasing, artistic and unusual. Let us take up each of these points in 
brief detail. 

That a poster should be appropriate is an essfetitial which, curiously enough, is very 
often overlooked by designers — among the Newark contestants no less than is often 
the case. Regarding the poster as an advertisement, and nothing else, one would 
not make a drawing of a cake of soap if the intention were to advertise canned to- 
matoes. There were, however, several conspicuous instances among the entries for 
the Newark poster which were nearly as inappropriate. The occasion called for a 
poster conveying in terms of idea, line and color, some suggestion of at least one of 
the three principal ideas: an anniversary, u. celebration, or Newark. The ideal design 
would convey an unmistakable and forceful impression of all the three ideas. Some 
of the designs carried suggestion of one of the ideas, and ignored the others; some 
carried suggestion of two of the ideas and omitted the third; and several carried no 
suggestion whatever of any of the ideas, and might have been drawn without the artist 
having ever heard of the city of Newark, its founding or the coming 250th anniversary 
celebration of that event. These designs might have made interesting magazine covers 
or bits of decorative color, and many were excellently rendered — ^but as possibilities 
tor the award they could not even be considered. 

Having eliminated the entirely inappropriate, the next point is design. This is 
quite independent of the idea of the poster, because an irresistably clever and striking 
idea might be presented in a poor design. From the real poster point of view, however, 
a really good idea unhappily designed is preferable to a beautiful design with no idea 
back of it, just as a good design not well drawn is a better poster than a poor design 
well drawn. The poster must depend so much on its instantaneous appeal, seen perhaps 
for a moment, that academic niceties in detail must give place to the rarer quaUties 
of inspiration and clever idea. 

It is an interesting fact that out of all the posters in the world, past and present, 
very few combine all the essentials of good poster design. 

Returning again to the question of design, this should be striking and unusual, 
simple and bold. A profusion of fine detail is lost on a poster, which should not be 
a thing necessary to study at close range. The introduction of the poster stamp has 
subjected much poster design to the best of all tests. Will it make a strong and ef- 
fective poster when it is reduced to the size of a stamp as when it occupies a great bill- 
board? If it is a good poster design, it will lose none of its value when it is reduced, 
for if it is a "big" design (as all posters should be) it cannot be reduced in its "big" 
qualities. In other words, one may reduce a drawing but one cannot reduce a big 
idea. It must remain big regardless of its superficial size of production, while a weak, 
or "small" design or idea cannot be magnified into a "big" one if it be enlarged to take 
up half the sky. 

Next there enters the consideration of color. Like the design, this should be simple 
and striking, preferably in broad, bold masses. Too many colors should not be used, 
nor should the importance of daring contrast be overlooked. In a point for point 
analysis of the Newark posters, there was, perhaps, greater general merit in color than 
in any other one basic point. 

In the matter of lettering we take up a point which should properly be regarded 
as a part of the design, though it calls for certain detailed consideration. The lettering 
in the poster should always be in scale with the entire design, neither distressingly 
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large nor inconspicuously small. Errors in the lettering direction, it may be said, are 
far more common than in the former — and for the purpose of the poster, the over- 
large lettering might be said to be preferable. One seldom sees lettering of exactly 
the right scale. 

Of the lettering itself, above all else, it should be legible. Two faults often impair 
legibility — and both faults are, or should be, easily discerned. One is the contrast 
effected between the letter and its background, the other the design of the individual 
letters. It is most important to have the lettering so devised that it will stand out, 
for it must be read, often, at a considerable distance, or by near-sighted passersby, 
or is to be reduced to poster stamp size. Consequently, if its color be too similar to 
its back-ground, or if it be thrown across some more or less elaborate portion of the 
design, it runs danger of being lost. 

The design of the poster lettering is interesting in that many designers, especially 
amateurs and students, labor under the delusion that their design, as a poster, will be 
improved by "queer" lettering — -in fact, that a poster demands "queer lettering." 
Hence they laboriously evolve some strange alphabet utterly unlike any which they 
would use for any other purpose — and ruin what might otherwise be a good poster. 
By all means, an original letter will greatly enhance the whole effect of a poster design, 
where originality is a distinct desideratum, but it had much better be plain to the point 
of severity than "original" to the point of illegibility. 

Good drawing, of course, is highly desirable in a poster, but it should be remem- 
bered that good drawing alone will not produce a good poster. It must also possess 
the points enumerated above. Good drawing, in fact, is not a poster essential, much 
as it is to be commended when combined with those qualities which are poster essentials. 
The poster^ is such an unique and spontaneous an expression of art, that liberty in 
drawing amounts almost to license. There are, however, different kinds of bad drawing, 
such as strong and defiant and weak or amateurish — the latter, of course, never 
making a poster. 

The points enumerated above might be stated as broadly covering the essentials 
of poster design, since it is impossible to take up the no less interesting but finer 
points of psychology, suggestion and the like. 

We may then take these more essential points as a definite basis for establishing 
critical estimates of certain of the posters entered in the Newark competition. 

From purely academic points of drawing, the design which won the special prize 
by public vote would have won the first prize awarded by the judges, if this com- 
petition had been one of draughtsmanship rather than poster design. There is too 
much beautiful allegorical imagery in the stately figure, carrying attributes of industry 
and standing on a winged wheel of progress. It is a painting in character with such 
superb murals as the work by E. H. Blashfield in the Essex County Court House — 
and far more suited to mural decoration than to use as a poster. Its color scheme is 
as subdued and refined as its drawing — but it is a thing to be seen at close range, as 
on a program cover. Reduced to the dimensions of a poster stamp, it would fail to 
attract the necessary amount of attention. As a window "hanger," which is intended 
for inspection at fairly close range, this design would have made up for its lack of 
qualities desirable in a poster by its strong values of dignity, refinement and beautiful 
drawing. 

The poster which won the first prize might hardly be classed as unequal to the first 
in this- question of drawing, and in addition it is rendered in undeniably admirable 
poster technique — a drawing as forceful as a poster stamp as it would be if it were 
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reproduced fifty feet high. It is appropriate in two particulars — that it graphically 
suggests an anniversary, and is confined in its historical reference to the founding of 
the city of Newark. The masses are splendidly bold, the composition striking and 
the coloring is brilliant without lack of harmony. Above all it is a poster of dignity 
— the figure of Robert Treat looming up in strong and impressive profile against the 
sky. It is a design which could not fail to arrest attention, and, having done so, to 
hold it until the story is conveyed. For these reasons it is a good poster — nor could 
the artist have incorporated in this design any suggestion of the carnival phase of 
celebration without destroying the dignity of the phase he selected as the keynote. 

The design which won the second prize is bright and colorful, with a distinct note 
of cheerfulness. In it the costumes may be accepted as distinctly those of a mas- 
querade — in fact, as symbolic of the idea of carnival and festivity. The scale of the 
figures is dangerously small, but the whole design might be analyzed as of an essentially 
decorative nature — the figures being not a feature, but merely a decorative motive, 
of symbolic value, and no more a part of the whole design than the lettering. 

The design numbered 45 is one of distinctly allegorical nature, excellently digni- 
fied, but imfortunately dull in its color-scheme. The actual drawing shows several 
peculiarities of the artist's technique, interesting from the point of view of the student 
of posters. The lettering is excellent in its design, legibility and color contrasts. 

Number 58 is a splendid poster, well designed, well colored and brilliantly lettered 
— but in no sense a poster in any way suggesting any part of a 250th anniversary 
celebration of Newark, New Jersey. There were, doubtless, Indians in evidence when 
Robert Treat landed with the settlers — ^but the type in this poster suggests far more, 
from an ethnological and craniological point of view, a Zulu chieftain. 

Number 22 would have been a good poster if it had been better drawn. It is good 
in its adherence to a Single main theme, even though that theme be somewhat over- 
familiar. A war-horse, to be sure, conveys to the mind certain suggestions of power 
and progress and the like, but in a manner unfortunately a trifle vague and indirect. 

The war-horse motive is again apparent in the design numbered 17, which is a 
throughly admirable piece of work in every technical point of design, execution and 
color. Its entire character, however, is too much that of Mediaeval Europe to make 
it appropriate for the uses for which the Newark posters are required. 

Number 9, while possessing many excellent poster points, seems in some strange 
way, to fail in stimulating the imagination. Perhaps it is too passive, perhaps a little 
sombre. Design, masses, color and lettering are commendable. 

An interesting instance of an "unhappy" idea is apparent in No. 4, in which a figure 
is seen supporting a group of Newark's monumental buildings on a huge slab. The 
figure, however, appears unequal to the task, and the sense of painful strain, and the 
immediate humanitarian impulse to lift the burden from this suffering being's back 
would assail one at every sight of the poster. All other things being equal, a poster 
should be glad and free. 

For this reason, perhaps, the interesting design numbered 46 fails in those elements. 
The phantom sower of Newark's destiny in 1666, effectively striding across the sky, 
would appear, from the strained and bent shoulders of the figure at the right, to have 
sowed a crop of labor and sorrow and drudgery for his descendants of 1916. 

In number 6 we see again the picture rather than the poster — and a very beautiful 
picture, full of imagery and suggestion — 'and the product of much conscientious and 
careful work on the part of the artist. , The technique, however, is that of an exhibition 
water-color, rather than a poster — again an excellent choice for reproduction on a 
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program cover, a calendar or a window hanger. So rigid are the laws which govern 
the poster, that this same design, rendered in the technique of the first prize would 
have made a splendid poster. 

And in the poster field in general, no more or no less than in the array of interesting 
designs submitted for the Newark poster it is unfortunately true that a great majority 
of poster designs fail through their failure in some basic essential of poster design — • 
in idea, rendering, color, lettering or scale. But the fact that the art of the poster 
is a thing so elusive and so exacting has always made it seem to me that the designing 
of a really good poster should be the ambition of every artist — certainly in the com- 
mercial field — the greater the difficulty, the greater the honor in achieving success in 
the undertaking — and the poster is a difficult thing to capture and put on canvass 
or^board, like a. butterfly or a sky rocket. 

- The city of Newark is to be congratulated on its exceptionally interesting array 
of posters, and the artists are to be congratulated not only on their offerings in the 
competition, but on a fact of broad and far-reaching importance — the civic recog- 
nition of the true importance of a well-designed poster. 
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Catalogue of the Posters 

(The descriptive notes are nearly all contributed by the Artists) 

1. Asanger, Jacob 240 West 21 St., New York 

The modem poster in plain lettering, as we see it here, 
can trace its origin to the monumental and decorative 
stone inscriptions of the Greeks and Romans of by-gone 
days. The dignified letter, the rhythmic arrangement of 
the lines have always been admired. Its style influenced 
the masterprinters of the 15 th century and is followed by 
the best printing of the day. For these reasons my 
poster shows only lettering. Also I sought for dignified 
simplicity rather than the loud colors of the average 
poster. An artist can of course produce good work no 
matter how strong his colors, but the majority of 
posters today are wild screams of color combined with 
either poor pictorial ideas or poor design or both. Against 
these, the black and white effect of pure lettering should 
be a pleasing and attractive contrast. 

2. Bazant, John A. 991 Jackson Ave., Bronx, N. Y. 
This poster symbolizes the City of Newark offering Labor 

the greatest of all gifts, that of transportation, whereby 
the innumerable products of a host of happy workers may 
be carried to every corner of the world. 

3. Bittner, Franklin 14 West 29 St., New York 

The main thought is centered around the civic idea. 
The public spirit and pride of any city are usually shown 
through its public buildings. For this reason I selected 
the City Hall of Newark as an illustration of her civic 
development. In 1666 a small party of 200 English came 
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from New Milford, Conn, and selected this spot as a place 
where they might hope to worship free from disturbance 
or persecution. Under the untrammeled conditions for 
which stands the American flag, a tremendous development 
has here taken place. The growth has been from a popu- 
lation of 200 in 1666 to nearly 400,000 in 1916. 

4. Braun, Walter A. 156 Elwood Ave., Newark, N. J. 
In my poster I wished to S3anbolize the development of 

the City of Newark by the strength, bodily and mental, 
of its people. 

5. Breck, George W. 160 Fifth Ave., New York 

6. Bridewell, H. L. 287 McCormick PL, Cincinnati, O. 
Early settlers anchor their ship in Newark Bay and take 

soundings, while the native inhabitants look on in wonder. 

7. Bridewell, H. L. 

The girl typifies modern spirit. The decorative head- 
dress suggests natural resources; the winged wheel, manu- 
facturing progress. The ship symbolizes discovery and 
colonization. The first inhabitants are recalled by the 
Indian canoe. All of this centres about the idealized city 
in the background — Newark, a port aglow with opportunity. 

8. Brierley, J. R. 17 Kearny Ave., Kearny, N. J. 

In poster work in general I have observed that the human 
male and female figure have almost invariably been used. 
Briefly, I have endeavored to keep out of the beaten path. 
My picture is Newark — as it really is — a manufacturing, 
shipping and railroad center. 

9. Britton, L. N. 344 West 56 St., New York 

A man, in the costume of 1666, signing a charter suggests 
the estabUshing of a city. The charter embodies the Uberties 
and advantages enjoyed by the people of Newark in the 
past, which have placed that city in the front rank among 
the progressive cities of the United States. 
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10. Britton, L. N. 

The bell resting on the scroll suggests the assembling 
of townspeople to hear a proclamation read. Aside from 
its historic significance, the bell is used to attract attention 
to the poster as a whole. The line of the scroll carries the 
eye to the text, in which is found the needed story. 

11. Caldwell, Louis 35 Sussex Ave., East Orange, N. J. 

12. Cole, Alphaeus P. 33 West 67 St., New York 

In reading the history of Newark, one is impressed by 
the fact that the early settlers paid the Indians for every 
foot of land. My poster may therefore be said to signify 
Newark's hereditary claim to a reputation for square dealing. 
In the design we see Robert Treat handing over the goods 
which the Indians received in return for their land. 

13. Cook, J. Fred 99 West End Ave., Newark, N. J. 
To compel inunediate attention and interest in the 

minimum of time and with the minimum of mental effort 
to grasp its purport, is the purpose of my design. Sim- 
plicity in composition, with strong but not lurid color 
contrasts; a careful proportion and balancing of the letter- 
ing as an essential part of the poster; a treatment adapted 
to economical reproduction, pictorially conveying its mes- 
sage by bold silhouettes of the early founders against the 
resplendently lighted background of the present city, with 
its long horizon lines suggestive of a never ending growth 
and prosperity, — such is my poster in words. 

14. Cook, P. D. 10 Hawthorne Ave., East Orange, N. J. 
In my poster I tried to express briefly and with dignity 

the anniversary of Newark, contrasting figures S3mibolic 
of its early settlers with the live spirit of the modern city. 
As any successful poster must be fitted for quick compre- 
hension, I tried to present a single thought — the anniver- 
sary — the changes of 250 years. With a view to practical 
reproduction I tried for rigid simplicity and economy of color. 
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1 5 . Coolidge, J. E- 1101 Story Bldg. , Los Angeles, Cal. 

The Past, typified by an Indian in gala dress hovers, 
with greetings to all, over a great city celebrating 250 years 
of progress. It is night, the time of carnival; searchlights 
are playing. The gaily illuminated City is suggested by a 
sky line rather than by the usual allegorical figures. 

16. Crisp, Arthur 147 Columbus Ave., New York 

To build a city well calls for earnest effort moved by 
high ideals. Only with Time and Bnergy can ideals be 
achieved. A celebration is the jo3iTful outburst over achieve- 
ment. Ambition, pluck, and energy embodied in a figure 
on a white horse, with the aid of Time, have achieved — 
Newark. The people of Newark celebrate. My idea was 
to express these points and to suggest the feelings of joy- 
fulness and of a love of progress. 
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17. Crouse, Frederick Engineer's Bldg., Cleveland, Ohio 

Playing upon the pageant side of the theme, I endeavored 
to illustrate in a forcible, simple way, a single figure, properly 
attired, that would suggest, immediately, the grandeur 
and pomp, with which this historical event should be at- 
tended. My poster announces to the throngs the date 
and setting for this pompous affair. 

18. Dreifoos, B G. 117 West Kinney St., Newark, N. J. 
This poster needs little explanation for it tells its own 

story. An Indian gazing into a Crystal Ball, and amazed 
at seeing in the future that his own wild hunting ground 
has become Newark, an Enterprising City. 

19. Dryden, Helen 46 Washington Sq., New York 

In this poster the phantom ship suggests the one which 
brought the first settlers to Newark. The Merry Makers 
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Number 7 

in carnival costume in the foreground celebrate her 250th 
Anniversary. In the distance one sees the silhouettes of the 
old Presbyterian Church and the Court House. Miss Dry den 
here illustrates, as in her other beautiful poster, the pageant 
idea and not the industrial side of this anniversary. 
Second Prize. 

20. Dryden, Helen 

My poster embodies the ideas of progress and carnival. 
Early Newark is suggested by the Puritan lady on horse- 
back, while the boy walking in front with the banner re- 
presents the pageant. The blue Pegasus, of course, 
stands for progress. 

21. Edwards, George Wharton 597 Fifth Ave., New 
York b. Fair Haven, Conn., 1859. Well known author, 
painter and illustrator. His mural painting, Henrik Hudson, 
in the U. S. Military Academy at West Point, is perhaps 
one of his best known works. 
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I think that my composition is so simple in its portrayal 
of the origin and magnificent achievement of Newark, as 
to render any verbal description unnecessary. 

22. Falls, C. B. 2 East 23 St., New York b. Fort 
Wa3aie, Ind., Dec. 10, 1874. Member of the Society of 
Illustrators, New York City. 

23. Fancher, Louis 321 West 55 St., New York b. 
Minneapolis, Minn., Dec. 25, 1884. Louis Fancher who 
designed the famous SumurAn posters, is considered by 
many to have produced the two best theatrical posters 
that ever appeared in this country. He seems to have 
absorbed much of what is best in German poster ideals. 
His later drawings contain the pure essence of gayety and 
glittering make-believe. 

I have placed in the lower background of my poster a 
tiny Colonial hamlet and in the upper background a 
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suggestion of modern steel construction and smoking manu- 
factories; my idea being to contrast the original Newark 
with the busy growing city of today. The colonial figure 
symbolizes the Puritan settler joyously bearing Newark's 
blazing 250th birthday cake. 

24. Foringer, A. E. Grantwood, N. J. b. Kaylor, Arm- 
strong Co., Pa., Feb. 18, 1878. Pupil of H. S. Stevenson, 
Pittsburgh and H. Siddons Mowbray, New York. Mural 
painter and illustrator. 

Poised upon the wheel of progress, Newark displays the 
symbols of her advancement. Her prominence as a port 
of entry and as a great railway center is symbolized by the 
caduceus, the wand of Mercury, the God of Trade. Her 
equipment of schools and libraries is symbolized by the 
lighted torch, and her advancement in the field of industrial 
science by the retort and book, suggesting the acquisition 
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of scientific knowledge through experiment and from the 
printed page. At her side is suspended the seal of the city. 
The large gear wheel behind the figure typifies the city's 
manufacturing interests. Special prize; popular vote. 

25. Forkum, R. L. 220 West 42 St., New York 

The 250th birthday of a city is made possible by the 
foresight and energy of its people, and to these I have given 
credit. I have placed them between those two fundamental 
elements of a city's success — its homes and its industries. 
A land without progressive, intelligent inhabitants might 
well compare with the great Sahara Desert, which has 
birthdays, but — ? 

26. Francis, Frederick World's Tower Bldg., New York 
A thriving city at night is here shown. The tall factory 

buildings, with their night shifts at work, rising higher and 
higher till they almost merge with the sky, denote industry. 
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In the foreground is a screaming engine, presumably rushing 
to all parts of the country the commodities the factories 
have just tiumed out. Speed, power and efficiency are the 
key-notes. 

27. Freeman, C. Jane 1110 Carnegie Hall, New York 

The early settler stands in blank amazement before the 
strange new city, standing on the spot where, 250 years 
ago, there stood but the little hamlet of Newark; mean- 
while the sturdy young fellow, typifying the modem work- 
man, filled with satisfaction over things accomphshed and 
with enthusiasm bom of strong hopes for the future, says: 
See what we have built with our hands. 

28. Freund, Z. 93 Lafayette St., Newark, N. J. 

The golden laurel tree, the roots of which grow from and 
surround the seal of the City of Newark, stands for the 
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history, growth and development of the city. The fruit 
of the tree are art, industry, commerce, engineering, shipping 
and manufacturing, as shown by the emblems. 

29. Frew, John 18 West 60 St., New York 

A seventeenth century vessel entering a harbor, remi- 
niscent of that which bore the first settlers of Newark two 
hundred and fifty years ago. She faces the towering 
buildings of a dream city. The sun of prosperity blazes. 
It is in the west. Westward the coturse of empire takes 
its way. Back of American materialism there is a dream. 
The dream city, contrasted with that primitive vessel, 
typifies the wide difference between human aspirations 
and the unthought-of possibilities of the future. As Newark 
is to the pioneer's dream, so will be the greater Newark of 
the future to the dream of the present. 

30. Fuller, Maud Sylvia 85 Wurts St., Kingston, N. Y. 



2 50- Anniversary 
Celebroilion 

NEWARK 

NEW JERSEY 
1666 1916 




MAY^GTDBm^l9I6 



Number 20 

31. Griffith, Louie K. 860 St. John's Place, 
Brooklyn, N. Y. 

A black, irregular skyline silhouetted against a lighter 
mass and both studded with descending spots of bright color 
— that will be the picture of Newark during her nights of 
celebration in honor of her two hundred and fiftieth birthday. 

32. Guenther, Frank S., 696 So. Broad St., Trenton, N. J. 

The figure of the Puritan soldier, holding the flag, re- 
presents the planting of the banner of the newly settled 
town. His whole bearing shows strength to protect the 
flag, and what it represents, and determination to bear 
the banner onward always. The border is symbolical of 
the festive occasion. 

33. Harting, G. W. 51 West 10 St., New York. b. 
Little Falls, Minn., Dec. 11, 1877. Illustrator and painter. 
Pupil of Henri, Chase, Mora, Miller and Koehler in 
New Yorkf;City. 
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Newark is to celebrate its 250th anniversary and its won- 
derful advance in all lines. The large sizes in which the 
poster design is to be used make broad treatment neces- 
sary. In a simple arrangement, therefore, I have tried to 
show the aesthetic side of Newark by its Lincoln statue; 
its proximity to ocean shipping by the use of big boats; 
its standing as a manufacturing city by the strip of factories 
in silhouette; and its enlightened, educational and civic 
side by the introduction of the City Hall. 

34. HoUoway, H. M., 221^/^ S. Spring St., Los Angeles, Cal. 

The figure of the girl represents the city of Newark and 
the figure of the old man, Father Time. Time goes slowly 
but steadily onward; the City of Newark pauses for a 
time to look backward and recall the past. Newark 
celebrates her anniversary. 

35. Howes, B. T. 503 Fifth Ave., New York 

The business of development as the logical outcome of 
the development of business is the slogan that suggests the 
portrayal of the equation, Industry x 250 years = Prosperity . 
The aged peacock with its spreading tail of gold, rising from 
the field of labor and conscious of its influences is the natural 
pictorial transposition of the written idea. The colors 
blue and gold stand for life and earthly possessions. 
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36. Johnson, Harold 1061 74 St., Brooklyn, N. Y. 

37. Knight, A. C. 62 West 93 St., New York. 

The spirit of intelligent industry having created the 
fabric called civilization, fashioned from chaotic elements, 
is now about to place it upon the sure foundation of solid 
rock where it will endure till the end of time. The City 
of Newark, built as it is within the confines of ancient vol- 
canic activity, is represented by the beautiful arch resting 
upon the strong arms of industry, who places it and its 
civilization where its advancement may not be retarded. 

38. La Gatta, John 68 Roosevelt Ave., Corona, L. I. 

In this poster I try to express two things. Celebration 
and Welcome. Here Newark throws oflf the care of 250 
years of toil and progress and sets aside a period for fes- 
tivity. Newark's progress and possibilities are too great 
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to be portrayed in mere poster form and I tried only to 
suggest the hearty invitation Newark extends to the nation 
to celebrate with her and note her achievements. 

39. Loederer, Richard A. 69 East 120 St., New York 
Father and Son is the title I have chosen for my poster 

design. The old Dutch Father is shown shaking his son's 
hand in appreciation of the work the latter has accomplished. 
In the lower left comer Old Newark is depicted with its 
wooden church and old Dutch houses. In the background 
Modern Newark stands out prominently, showing the sky- 
scrapers and factories. My object was to show the I'apid 
and marvelous development of one of the first and most 
promising industrial cities in the United States. 

40. Maerz, A. J. 84 S. Maple Ave., Ridgewood, N. J. 
Standing at Newark's busy corner one is impressed by 

the progressiveness of Newark's citizens, as suggested by 
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the admirable buildings, the steady stream of vehicles and 
pedestrians, and the lines of electric cars going to all points 
of the compass. Like the Indians, viewing from the happy 
hunting grounds the Newark of today, one has here a vision 
of a Greater Newark, of several million inhabitants, of 
reclaimed meadows teeming with industries, and the finest 
harbor in the world. 

41. Header, Stephen W. 249 Mulberry St., Newark, N.J. 

The scene is the valley of the Passaic, viewed from a 
point on the hill near the present intersection of High and 
Co.urt Streets. The lone horseman, returning to the settle- 
ment after a day of exploration, dreams of the future city 
that shall rise from that handful of cabins on the river bank. 
In the rough edges of a sunset cloud he sees the vague out- 
Hnes of great buildings and busy factories. The sky-line 
is actually that of Newark's central business district, and 
was drawn from a point on High Street. 
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42. Mero, Lee Handicraft Guild, Minneapolis, Minn. 
The idea that Newark, having grown from a settlement 

founded by the Pilgrims, to a city famous for its manu- 
facturing, suggests for a theme Progressive Development. 
This I attempted to carry out and develop by presenting a 
Puritan of 1666 in the act of drawing aside the curtains of 
time and disclosing the Industrial Newark of 1916. 

43. Nevins, Blanche C, 61 Millington Ave., Newark, N. J. 
In my poster symbolic interpretation of the theme was 

subordinated to the effort to produce a design that would 
forcefully and agreeably call attention to the fact that 
Newark is to celebrate its 250th anniversary. If the poster 
does this it fulfills its purpose, no matter how slight the 
significance inherent in the design itself. Of course, a certain 
story is told by the design. In the case of my 
silhouette the industrial and business activities of the City 
of Newark are represented by the character of the build- 
ings in the sky-line. 
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44. Peck, Anne Merriman 35 Charles St., New York 
The great growth and development of Newark from a 

little community of brave and earnest Puritans to a great 
industrial center, seething with activity and prosperity, is 
here typified by the figure of the hardy Puritan founder, 
gazing with amazement at the city of his planting, grown 
beyond all his dreams. He sees his spirit of faith, strength, 
and determination still at work, but building differently, 
according to the needs of a new age. 

45. Penfield, Edward 163 West 23 St., New York. b. 
Brooklyn, N. Y., June 2, 1866. Edward Penfield is known 
as the pioneer poster designer of America, with a well- 
deserved reputation behind his name and a record of per- 
formances which the most prolific of coming designers will 
find it not easy to equal. — C. Matlack Price. 

The figures in my design are symbols of the leading manu- 
factures of Newark; Jewelry, Textiles, Machinery. Their 
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progress is shown by their onward march and their excel- 
lence is suggested by the laurel wreath held above their 
heads by a female figure seated on a horse — a laurel wreath 
(or prize) that Newark will have the opportunity of bestow- 
ing, at its 250th Anniversary Celebration, on those trades 
or manufactures that deserve such distinction. 

46. Petersham, Michael 115 Wadsworth Ave., New York 

47. Peterson, Eugen H., 64 Downing St., Brooklyn, N. Y. 
The abounding, universal, deep-seated joy permeating 

the atmosphere and lodging in the souls of the spectators 
at Newark's 250th anniversary of its real birth, is signified 
in the radiant mien of the god-like youth representing a 
Messenger, guarding the two bouquets of American Beauty 
roses, appropriately decorated with streamers in the National 
colots. The gloomy past, as portrayed by the sombre back- 
ground, is brightened and revivified by the vigorous. 
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bursting buds of 1666, which have bloomed and matured 
into beautiful full-blown blossoms which will thrive un- 
ceasingly through the Ages. 

48. Pigeon, Stanley 110 West 40 St., New York 

In the decorative treatment of this poster lies its chief 
power for attracting attention. Only two colors are em- 
ployed; the buildings are photographically treated. The 
Prudential, the Public Library and the Mutual Life In- 
surance Buildings can be readily distinguished. As one 
stands on the steps of the Library a vista of the Passaic 
river can be obtained which must be the artist's excuse 
for bringing the blue water so close to "the Library to form 
a contrasting background to the white lettering. 

49. Pigeon, Stanley 

This poster represents, in a fanciful vein, a pageant being 
held in one of Newark's excellent parks. In the foreground 
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is depicted the Lincoln Monument, while to the left, from 
behind the massive trees, the Prudential tower, somewhat 
idealized, rises majestically against the cloudless sky. To 
the right is a glimpse of factories belching forth smoke, 
denoting industry. A few white pigeons lend an air of peace. 

50. Roche, N. Paul 325 Kingston Ave., Brooklyn, N.Y. 

A poster should tell its message briefly, therefore it should 
be simple, direct and strong in its contrasts. The reason 
underlying its being is — it's to be read. With these points 
in mind, I have let nothing interfere with the one big fact 
to be displayed — the 250th Anniversary Celebration of 
Newark, New Jersey. The decoration is subordinate to 
this and is suggestive of the busy environment of Newark — 
its rivers, bridges, trains and factories. Several bright 
spots of color (abstract motives) fix the attention 
on the announcement. 
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51. Ryland, Robert K. 232 West 14 St., New York 
b. Grenada, Miss., Feb. 10, 1873. Mural painter, illustrator 
and teacher. Pupil of Art Students' League and National 
Academy of Design and teacher at Cooper Union Woman's 
Art School in New York City. 

The two figures sjonbolize and contrast the early and the 
present stages of Newark. The Indian, with the deer at 
his feet, looking away from the light represents the original 
state of Newark. The strong and intelligent laborer sur- 
rounded by symbols of industry and facing the sunrise 
represents the progressive Newark of today. 

52. Sesser, W. G. 82 Washington Place, New York 

In the poster representing a Drummer I tried to create 
a figure which would remind the public of old times and the 
founders of Newark. In the early days of Newark, when 
announcements were to be made, the drum was employed 
to attract attention. Thence my motive. Thinking that the 
expression of the development of business and industry 
of Newark should find place in another more detailed form 
of announcement, I held to simplicity. 

53. Sesser, W. G. 

The design of the Puritan hat, in which stands a cupid 
strewing flowers, was governed by the same motive as was 
the above. The pink line, the flowers, connect top and 
bottom, in which is drawn a very clear type. The 
white spot in the green circle will force everyone's at- 
tention and make him read the text. These posters can 
be easily reproduced. 

54. Snyder, Frank M. 463 First Ave., Pelham, N. Y. 
The thoughts I had in mind in designing the Newark 

poster were the discovery, beginning and settlement, re- 
presented by the caravel; the present day Newark, suggested 
by the view of Broad Street, — these, with the in- 
scription, conveying the whole idea at a glance — Newark- 
Celebration- 1 666- 1 9 1 6 . 
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55. Sommer, J. G. 229 West 109 St., New York 

I wish my poster to express the spirit of celebration, to 
express it intensely — so colorfully that it will need no label 
to convey its meaning. 

56. Treidler, Adolph 152 East 36 St., New York. b. 
California. Member of Society of Illustrators, New York 
City. Of his work it may be said broadly that it is charac- 
terised by accuracy of drawing, breadth of treatment, 
strength of composition, richness of color and by an almost 
uncanny ingenuity in the manipulation of shadows. It 
is this last characteristic which makes Mr. Treidler's work 
entirely different from that of any designer in this country 
or abroad. — C. Matlack Price. 

My poster depicts Robert Treat directing the landing 
of the founders of Newark. I designed it as you see it 
because I felt that the actual founders of Newark, 
and particularly the man who seems to have organized 
and directed the first efforts of the colonists, deserve to 
have their labors quite definitely commemorated in the ofl&cial 
poster of what is, after all, the anniversary of what they 
did rather than the celebration of later happenings. I tried 
to carry out this thought in a dignified and, so far as the 
limitations of poster design permit, a realistic way. 
First Prize. 

57. Treidler, Adolph 

In this poster I tried to express progress and achieve- 
ment, and also to indicate, by the forward movement of 
the winged figure, the fact that though much has been 
accomplished, Newark has no thought of resting on her 
laurels, but hopes the present celebration will serve greatly 
to hasten her progress. 

58. Treviso, Louis Los Angeles, Cal. 

This poster typifies the hostile attitude of the Hacken- 
sack Indians when the vessels bearing the first company 
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of settlers from Elizabethtown arrived in the Passaic 
River at the present site of Newark, N. J., in the spring 
of 1666. 

59 Turquand, Helen E. 123 East 30 St., New York 

I have tried to suggest the feeling of activity in the several 
industries which have made Newark what it is today, one 
of the largest and most important manufacturing centres 
on the continent. I felt that this should be presented in 
the simplest and most direct manner possible, and there- 
fore refrained from adding further details which might 
make it confusing to the spectator. 

60. Von Beust, Anton 211 Highland Ave., Orange, N.J. 

My poster was meant to signify the progress Newark 
has made from the time when the first settlers camped on 
the banks of the Passaic River in 1666, up to the present, 
when it is a large and thriving city. I have tried to contrast 
the two periods, 1666 and 1916, in panels, the former being 
represented by the arrival of the first settlers, and the latter 
by a scene from the Newark of today. The background 
is a suggestion from the skyline of factories in full blast. 
The flag stands for patriotism. 

61. Wildhack, Robert J. 114 East 13 St., New York 
b. Pekin, 111., Aug. 27, 1887. Pupil of Robert Henri 
in New York. Specialty, posters and drawings in black 
and white. 

A male figure, representing the youthful vigor of the 
thriving City of Newark, standing solidly where land and 
water meet, is crowned with a laurel wreath, and scatters 
confetti, typical of celebration, from his wide-spread, out- 
stretched hands. The word Newark and 250 speak their 
message most forcibly. 

62. Reiss, Fritz Winold, 96 Fifth Avenue, New York City 
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63. Zimmerer, Frank J. 36 Grove St., New York 

By this poster I have tried to suggest activity and plenty. 
The background silhouette represents the commercial life 
of Newark, while the foreground s)anbolizes the resultant 
fruits of all efforts to which man has set his hand. The ideas 
of serenity and peace are indicated in the rose and in the 
attitude of the symbolic figure. The two trees — one old and 
substantial, the other young and bearing iruit — suggest 
solidity and ambition. 

64. Zimmerer, Frank J. 

The idea of this poster is of strength and growth. The 
old tree stands for the substantial background and vigorous 
growth of Newark. The young trees, the young blood and 
ambition of the younger enterprises of Newark. The com- 
mon base is indicative of a common level of sympathy in 
Newark's commercial life. 



Newark's Celebration 

From May to October, 1916, the City of Newark, N. J., will 
be in gala attire for the celebration of her 250th Anniversary. 

The season's festivities will open on May 1, with a Music 
Festival, the like of which has not before been presented in 
this country. This Festival continues four days, with pro- 
grams of intense interest and wonderful variety. 

Founder's Day will have its unique attractions on May 17. 
In the meanwhile the Industrial Exposition will open on May 
13, continuing to June 3. Many prize contests of an intel- 
lectual nature, including art, poetry and music, are creating 
interest country-wide, not only because of the liberal cash 
prizes to be won, but on account of the novelty of an American 
City reaching the age of a quarter of 1000 years. There will 
be Military and other Parades, Elks' Convention and Parade 
of 25,000 Elks, Knights of Pythias Field Day and Parade, 
May 25; Amateur Athletic Union Field and Track Champion- 
ships, September 8-9; a great Historic Pageant with 3,500 
participants. Horse Racing, and many other events. You 
are invited to visit us. 
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